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A New Paradigm for a Localized Lifestyle Magazine
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Insights into Local & Luxury Life within a 4km Radius

<STYLER> is the first regional magazine for “smart consumers,” who reside in Gangnam, Seocho, Seongsu, Jamsil, Bundang Pangyo, and Haeundae areas
and are perfectly connected to SNS and digital platform. They are smart group of consumers who cherish their current value of life,
put more emphasis on raising a “happy” child than on the competitive private education, and interact through SNS or online communities
based on their neighborhood. <STYLER> incorporates contents of the unique “neighboring” and “luxury” lifestyle of local people,
who also lead specialized lifestyles and create an ecosystem of distributing and creating viral on their own.
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<STYLER> specifically targets those who resides in high-end landmark apartments. Those who enjoy the young&Iuxury lifestyle and live in

the luxurious residental areas, Their lifestyle consists of spending for their pleasures and as a mean of expressing themselves. They are key
consumers who display a strong mix of digital familiarity and analog. <STYLER> delivers revitalizing brand stories and new products to them
through the magazine and a mobile review app based on your current location
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4t7F M H publication Information &1 tH7t Advertising Costs g1 Advertising Team
] ] ]
2t 2014 38 7{44 30,000,000 25|13 2% 010-6251-6275 hjkim@thebookcompany.co.kr
el SE3THE %
sy 7t H4 20,000,000%! O|El xFEH 010-9017-6282 lee6282@thebookcompany.co.kr
=235T =1
MRS M ZHME B M4 S, 24, 47| 2YED(ETh / Bk SR — 10800000%
(242]) HE2~HE2 CfH 18000,0008
HiZX[2 FQ OItE RHE!, OHIE HFL|E| ME, sial &7 0|84, ond DPSZH1 160000002
LEL|AME, 7IH S s VRPUYE
i =]
B8 207} 260 x 360 3rd DPSZ11 14,000,000
1st SingleZ 1 8,000,0004
E}0|2 1P 6,000,000
Publication 130,000 issues ; : ' '
o|A aHl (L AEl 15 =y
Schedule Monthly RIAEITE (E2E12) 3000000#
Circulation Regions Regions Gangnam&seocho, Jamsil, Seongsu, H|O|H{ZAE (13]) 4,000,000%

Hannam, Oksu districts in Seoul, Bundang &

Pangyo districts in Gyeonggi, Haeundae in Busan
Distribution Sites Mailboxes in major apartment complexes,

apartment community center, high-traffic core

locations including shopping arcades, hospitals,

beauty salons, fitness centers, and cafes
Dimensions 260 x 360



